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I N T R O

Shopping for food online has gotten more and more popular over the last
few years. Both when it comes to ready-to-eat meals and groceries,
Europeans are increasing their spend and their frequency of use of
dedicated online services.

For this reason we asked our large community of mobile 
users  to tell us more about their purchasing habits 
when it comes to buying food and groceries on the web.

Curious to learn if they shop differently and how? Read 
all the findings in this Consumer Report.
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R E A D Y - T O - E A T  M E A L S  A R E  T H E  M O S T  B O U G H T  F O O D  
O N L I N E

When it comes to purchasing food online, 41% of Europeans state to buy only
ready-to-eat meals. Another 27% purchases both groceries and ready meals,
while a considerable 24% buys neither of them. Among those, Italian and
French consumers seem to be the most reluctant ones, with respectively 40%
and 30% of negative answers.

Yes, but only 
ready-to-eat
meals  41%

No, neither 
of them  24%

Yes, both meals 
and groceries 
27%

Yes, only groceries 7%

DO YOU BUY FOOD ONLINE? 
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W H Y  N O T ?

Among the 24% of Europeans who do not purchase food online (neither 
groceries nor ready-to-eat meals), the majority states to prefer doing groceries 
directly in-store (55%) and to enjoy cooking (52%).

W H Y  D O N ’ T  Y O U  B U Y  F O O D  O N L I N E ?

I enjoy cooking I like doing 
groceries in-store

It’s too
expensive

I don’t want to pay for 
the delivery costs

I want to pick up 
products myself

I eat restrictively No delivery service
in my area

No online 
food service

52% 55%

27% 30%

44%

5%

13%
9%
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R E A D Y - T O - E A T M E A L S O R D E R E D M O N T H L Y

24% of Europeans purchase ready-to-eat meals on a monthly basis. “Every two 
weeks” (20%) and “weekly” (18%) are amongst the most popular choices. 
Another considerable part of Europeans (20%) instead opts for them less than 
monthly.

FUN FACT
French (8%) and 

British (9%) 
consumers are 

more prone to order 
multiple times a 

week

H O W  O F T E N  D O  Y O U  O D E R  R E A D Y - T O - E A T  M E A L S ?

Multiple times 
a day
0,14%

Daily
0,6%

Multiple times 
a week

5,4%

Weekly
18%

Once every 
3 weeks

9%

Monthly
24%

Less than
monthly 

20%
Once every 

2 weeks
20%
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W H E N  A N D  H O W  D O  W E  O R D E R ?

Weekdays

Weekends

Both

17%

50%

33%

DESKTOP

24% MOBILE

57%

MOBILE APP

58%

For most Europeans weekends are the best times to purchase ready-to-eat 
meals. The orders are mostly placed through dedicated mobile apps and 
mobile websites.



FACT BASED RETAIL ANALYTICS

H O W  M U C H  D O  W E  S P E N D ?

For each delivery most European consumers (43%) are willing to spend 
between 10 and 15 euros per person.  Meeting the minimum spend to get a free 
delivery is considered by nearly 10% of shoppers. This percentage increases to 
24% in Spain.

27%

43%

13%

5%

9%

2%
1%

5 - 10 € 10 - 15 € 15- 20 € 20 - 25 € 25- 30 € + 30 € Anything to have a
free delivery
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H O W  A B O U T  O N L I N E  G R O C E R Y  S H O P P I N G ?

Most Europeans (64%) buy groceries online on a monthly basis from more
supermarkes (55%). 74% states to visit physical supermarkets just as much,
while the remaining 26% visits them less often.

Monthly 
64%

Less than 
monthly

56%
Weekly 

44%

Every 2 weeks 
31%

Every 3 weeks

Multiple times a week 7%

18%

7%

One supermarket

45%

more supermarkets

55%

H O W  O F T E N  D O  Y O U  O D E R  
G R O C E R I E S  O N L I N E ? W H E R E ?
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W H E N  A N D  H O W  D O  W E  O R D E R  G R O C E R I E S ?

Weekdays

Weekends

Both

54%

16%

29%

DESKTOP

45%

MOBILE

41%

MOBILE APP

43%

Most Europeans prefer to shop for groceries online during weekdays, browsing 
websites on desktop (45%) or through dedicated mobile apps (43%).
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S H O P P I N G  D I F F E R E N T L Y  O N L I N E

About 71% of consumers state to do their groceries differently when
shopping online.

W H A T  D I F F E R E N C E S  D O  Y O U  N O T I C E  W H I L E  S H O P P I N G  O N L I N E ?

Less impulse 
purchases

Bigger 
quantities

More of the 
same products

Heavy 
products

Fresh 
products

Long-life
products

Home care
products

Personal care
products

62%

36%

29%
27%

44%

8%

18%

11%



The findings presented in this report are based on the results of an
investigative task submitted to the Roamler Crowd during the month of
March 2020. The purpose was to determine the crowd’s purchasing
practices when it comes to online food services. The findings take into
account data collected from 6.578 respondents, located in the UK, Italy,
France, Spain, Belgium, The Netherlands and Germany.

Contact us at press@roamler.com

C R O W D S O U R C I N G S O L U T I O N S  F O R  F I E L D  M A R K E T I N G

Would you like to receive more information?

www.roamler.com

mailto:press@roamler.com

