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I N T R O

Since a few months, the world is experiencing an unprecedent challenge:
keeping the coronavirus threat under control.

We have asked our community of shoppers across Europe to tell us more 
about the way the coronavirus has changed their shopping habits and 
purchased products. 

In this Consumer Report we provide you with an overview on what consumers 
are experiencing in the Netherlands, the UK, Belgium, Italy and Spain.
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H A S  T H E  T H R E A T  O F  C O R O N A V I R U S  C H A N G E D  
Y O U R  S H O P P I N G  H A B I T S ?
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In comparison to a few months ago, consumers are trying to visit supermarkets
less often. The trend is, as expected, more evident in Italy and in Spain, where
governments have imposed a total lockdown.

In Italy, the percentage of consumers visiting supermarkets once a week has 
jumped from 18% to 48%, while in Spain those doing their groceries less than 
weekly have increased by nearly 20% (from 6% to 25%).

In the Netherlands and in the UK only around 3% to 5% of consumers tries to 
visit stores less often; while in Belgium this percentage is around 10%.

C O N S U M E R S  V I S I T  S U P E R M A R K E T S  L E S S  O F T E N
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V I S I T S  T O  S U P E R M A R K E T S  B E F O R E  A N D  A F T E R
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D O  E U R O P E A N S  S T O C K  U P  O N  P R O D U C T S ?
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W H A T  A R E  T H E  M O S T  B O U G H T  P R O D U C T S ?
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W H A T  A B O U T  O U T - O F - S T O C K  S I T U A T I O N S ?
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HAVE YOU EXPERIENCED OOS SITUATIONS RECENTLY?
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A R E  C O N S U M E R S  D O I N G  G R O C E R I E S  O N L I N E ?
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The findings presented in this report are based on the results of an
investigative task submitted to the Roamler Crowd during week 11, 12
and 13 of 2020. The purpose was to determine the crowd’s purchasing
practices during the coronavirus threat.

The findings take into account data collected from 3.522 respondents,
located in Italy, Spain, the UK, Belgium and the Netherlands.

Contact us at press@roamler.com

C R O W D S O U R C I N G S O L U T I O N S  F O R  F I E L D  M A R K E T I N G

Would you like to receive more information?

www.roamler.com

mailto:press@roamler.com

